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Marshall honors,
appreciates veterans

LEXI BROWNING | THE PARTHENON

By BRYAN BOZEMAN

THE PARTHENON
Marshall University will celebrate the contributions of
veterans Tuesday and throughout the week. Several activities are planned to give students and the community a
chance to show their appreciation for veterans.
The Marshall Army ROTC will honor the lives of United
States veterans Tuesday at 11 a.m. by having a moment of
silence in front of the World War II memorial. Master Sergeant Brandon McGuire, said it was important to him to find
a way commemorate veterans.
“This is the first year we have had a ceremony like this for
Veterans Day,” McGuire said. “I just started here at Marshall
this summer, and I wanted to make sure we had a ceremony
for the veterans when I found out there wasn’t one already
in place.”
Later in the day, there will be a quilt giveaway from the
Charleston chapter of Quilts of Valor at 2 p.m. at the Memorial Student Center plaza. Thirty quilts will be given away
to veterans.
There will also be a military appreciation board in the
Memorial Student Center all week for students to share
messages of appreciation for the military.
Marshall Veterans Affairs will have a military appreciation tailgate Saturday, and it will display the military
appreciation board at the tailgate. Thomas Reynolds, director of Military and Veterans Affairs, gave details about the
tailgate and other activities going on Saturday for Veterans
Day including food and military vehicles.
“We are also walking 20 vets on the field,” Reynolds said.
“And we have a video from two marines stationed in Japan
that will play on the big screen.”
Marshall and the Huntington community have a large
number of decorated veterans who have served the United
States, some of whom include Medal of Honor recipient, Jonah Edward Kelley and Marshall graduate, Carwood Lipton.
Lipton, who grew up in Huntington, served in 101st Airborne Division and was featured in the HBO series “Band of
Brothers.”
Bryan Bozeman can be contacted at bozeman@marshall.edu.

ANDREA STEELE | THE PARTHENON

Marshall theatre adopts
SRC TO
classic play ‘Three Sisters’ CELEBRATE

VETERANS DAY

By SHALEE ROGNEY

THE PARTHENON
The Marshall University theatre program will present the show
“The Three Sisters,” written by Russian author and playwright Anton Chekhov. The opening night of the production will be at 7:30
p.m. Nov. 12 at the Joan C. Edwards Playhouse.
“The Three Sisters” is a story about the Prozorov family, who
are left stranded after their father, General Prozorov, dies. The three
sisters try to find their way back to Moscow where they grew up. The
play takes place in a provincial Russian town.
The play’s theme is the decay of the Russian aristocratic society
through the struggles of the family as it tries to find a way back
to Moscow.
Chekhov is known for his depressing plays, but his intention was to write them as comedies. So, throughout the
struggle of the Prozorov family, there are comedic
moments to show the reality of their situation.
Erika Toderic plays the role of Masha Prozorov, the middle sister. She said comedy
and tragedy almost go hand-in-hand
during the play, and that is what

By ZACH WRIGHT

See THREE SISTERS | Page 5
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“We’re waiting on his mom
here, so he’s about to get
real excited.”

EMILY RICE | THE PARTHENON
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THE PARTHENON
The Student Resource Center will
sponsor a day of activities Tuesday to
commemorate Veterans Day.
There will be a table set up in the
Memorial Student Center to start the
event and encourage veterans to join the
festivities.
Samantha Stalnaker, student resource
specialist for the SRC, said the Veterans
Day activities will begin early and continue throughout the day.
“There will be a table set up in the MSC
with free hot chocolate in commemorative cups,” Stalnaker said. “There will be
signs and flags all around the student
center.”
Stalnaker said a military appreciation
board will be on display in the MSC, and
the events will start at 11 a.m.
“The board will be on display beginning Monday, and will be out all week,”
Stalnaker said. “The Marshall ROTC will
open our events on Tuesday with a moment of silence at 11 a.m.”
The moment of silence will be observed at the World War II memorial
near the northeast corner of Jenkins
Hall on the Huntington campus.
There will also be free hot chocolate
in commemorative mugs on the student
center plaza, beginning at 1 p.m.
The Charleston chapter of the Quilts
of Valor Foundation will present a quilt
to Marshall football player Jared Turner,
who was injured in 2009 while serving
in Iraq. The presentation takes place at
2 p.m. on the MSC plaza.
Stalnaker said the event is public and
open to students on campus and veterans in the area.

See SRC | Page 5

C M Y K 50 INCH

2

TUESDAY, NOVEMBER 11, 2014

| MARSHALLPARTHENON.COM

|

On-campus formal debate over
the problem of evil and suffering
By AUNDREA HORSLEY

THE PARTHENON
A formal debate on the
problem of evil and suffering
took place Monday in the Don
Morris room between Ratio
Christi and the Secular Student Alliance.
Jake Shuck, junior criminal
justice major, represented
Ratio Christi, while Adam
Hamby, president of the
Secular Student alliance, represented his organization.
The opponents each had 15
minutes to open the debate

with his views on the subject
of God’s allowance of evil and
suffering.
Each opponent then had
two minutes to develop a 10
minute rebuttal. At the end
of the debate, after the five
minute cross examination,
the audience was allotted 30
minutes to ask each opponent questions.
John Mays, chapter director
of Ratio Christi at Marshall
University, helped organize
the debate.
“I thought the event was

Adam Hamby representing the Secular Student alliance

great,” Mays said. “We had a
larger turnout than we expected and the debate was
very thought provoking.
Based on tonight’s turnout,
and the interest we were
shown, we plan to do it again.”
Mays said the event was a
good example of why those
professing to be Christians
understand why they need to
have an answer for the way
they believe in today’s society. Ratio Christi is a “global
movement that equips university students and faculty

to give historical, philosophical and scientific reasons for
following Jesus Christ,” according to ratiochristi.org.
“I like the way the debate
was set up,” Mays said. “It
was between two students,
and I thought leaving it in the
students hands was very beneficial for both of them.”
Hamby, who debated on
behalf of the secular student
alliance, said he suggested
the debate.
“I loved tonight’s event,”
Hamby said. “I love debate.

PHOTOS BY AUNDREA HORSLEY | THE PARTHENON

W. Va. joins campaign to end veteran and chronic homelessness
By TAYLOR WATTS

THE PARTHENON
West Virginia has been selected to participate in Zero:
2016, a national campaign to
end veteran and chronic homelessness in the next two years.
The initiative is supported
by Community Solutions, a national non-profit organization
based in New York City. Its main
focuses in West Virginia will
be Beckley, Charleston, Clarksburg, Huntington, Lewisburg,
Martinsburg, Morgantown and
Parkersburg.
The program will launch January 2015 during the national
Homeless Point-in Time Count,
which entails local volunteers

hitting the streets and shelters
to enumerate the local homeless population.
Zero: 2016 will be in collaboration with the West Virginia
Coalition to End Homelessness
in an attempt to meet federal
goals set by President Obama.
The eight West Virginia
communities’ chosen are exploring the integration with an
evidence-based survey that will
identify all of its homeless residents by name and determine
the best available resources and
housing options to fine them
homes.
Rachel Coen, project specialist from WVCEH, said she
is very enthusiastic about the

partnership formed with other
communities across the state.
“The WVCEH is very excited
for these eight communities
from around the state to come
together to accomplish the
same goal: ending Veteran
homelessness by the end of
2015 and ending chronic homelessness by the end of 2016,”
Coen said.
The Department of Housing
and Urban Development released the results of the 2014
Homeless Point-in Time Count
last week. These results showed
that homelessness continues to
decline in all major categories.
The report showed that on
a single night in January, West

Virginia had 30 veterans living
on the streets, a 54 percent decrease in veteran homelessness
since 2011.
“Chronic and Veteran homelessness are urgent, solvable
problems,” said Zero: 2016
director Beth Sandor. “These
communities represent a potential tipping point. Zero: 2016
is about bringing shared accountability to this work.”
These West Virginia communities will learn real-time
performance
improvements
techniques drawn from healthcare, manufacturing and other
sectors to reach ambitious
monthly goals.
Taylor Watts can be

It was a good experience and
was recorded on video. I am
sure it will be put online, and
as I said in the debate, I would
encourage people to read the
Bible from beginning to end.
They need to read it to find
out for themselves if they believe what is in there instead
of just listening blindly to
what they’ve been told.”
Shuck, who debated on behalf of Ratio Christi, said he
also thought the debate drew
a good crowd.
“I was impressed with how

many people showed up,”
Shuck said. “I think if I was
going to tell people the one
thing that I wanted them to
take away from tonight, it
would be that at the center
of Christian theology lies
the greatest atrocity that
has ever occurred, and will
ever occur, and that the
greatest good came out of
Jesus’ free choice to die for
our sins.”
Aundrea Horsley can be
contacted at horsley9@
marshall.edu.

Jake Shuck representing Ratio Christi

United Way changes lives
with funds from AmSty
United Way of the River Cities received contributions from
The American Styrenics plant
in Hanging Rock, Ohio, that
helped to change lives in the local
community.
AmSty raised $7,054 for UWRC
in its 2014 community fundraising campaign. According to those
involved, this was a 12 percent
increase from the campaign in
2013.
Will Holand, director of resource and development, said
UWRC has built a strong relationship with AmSty over the years.

“AmSty has been by
United Way’s side for years
now, and they deserve a lot
of credit for the amount of
support they provide in
the community,” Holland
said. “They have been one
of our strongest leaders in
Lawrence County and thoroughly believe in investing
in long-term solutions.”
The contributions made
will help to support UWRC’s
in the areas of education, income, health and safety-net
services.

ATO goes homeless, raises money for Huntington City Mission
By BRITANIE MORGAN

THE PARTHENON
If you were wondering why
there was a cardboard box
house on the front lawn of the
Student Center last week, here
is your answer: Alpha Tau
Omega goes homeless for its
annual philanthropy event for
ATO. It raises money for the
Huntington city mission.
Jordan Fanelli, ATO Philanthropy chair, said the event was
designed to raise awareness
about the homeless community.
“We live with luxuries everyday, and there are people
out there that don’t have those
luxuries,” Fanelli said.
This year, ATO added the
lunch bag campaign to the
event. Donations of $5 can be
made to help make a bag lunch
for someone in need. This,
along with the coat drive from
Marshall medical outreach
and the Greek competition (in
which organizations compete
to raise the most money and
win a gift card), were the major
fundraisers for the event.

LEFT: Luke Cooley, member of Alpha Tau Omega, paints the name of
the fraternity onto the tent on the Memorial Student Center plaza.
BELOW: Alpha Tau Omega goes homeless to raise awareness by
building a tent on the Memorial Student Center plaza.

ATO Goes Homeless has
been
organized
during
warmer months in the past.
However, Fanelli said this
time of year is a better fit.
“It’s a time of giving,” Fanelli
said. “It just feels good giving
back to the community, not
only to raise awareness, but
show that we as a fraternity
care about those who aren’t
as privileged.”
Pledge Carl Boyles said he
was happy to get involved
and help those who were
struggling.
“There are a lot of people
who are struggling,” Boyles
said. “Some people come
across tough times, and they
just need some type of help,
and we are trying to make
sure they get what they
need.”
The fundraising concluded
with a service event at the
Huntington City Mission
Saturday.
Britanie Morgan can be
contacted at morgan230@
marshall.edu.
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Honor the past, celebrate the present

Column: THIS GAME MATTERS

LEXI BROWNING |THE PARTHENON

By SHANNON STOWERS

ASSISTANT SPORTS EDITOR
Well, here we are. It’s that week in November that means
more than all of the others during college football season for
Thundering Herd fans and the Huntington community.
Friday, the Memorial Fountain will be turned off, as it is every Nov. 14, and Saturday, the Herd will play a football game. It
won’t be just any football game either, not with the emotions
swirling in the stands, and the team that will be standing on
the visitor’s sidelines.
The Rice University Owls are the last team to beat the Herd,
winning 41-24 in last season’s Conference USA championship.
The significance of this weekend alone should be enough to
draw fans to Joan C. Edwards Stadium Saturday, never mind the
fact that the Herd will be facing arguably the second-hottest

team in C-USA. Winners of six straight, the Owls are no bums
and neither are Herd fans.
I know that because I’ve grown up going to games during
what many seasoned fans refer to as the golden era of Marshall University football; when teams like Youngstown State
University in 1992, the undefeated 1996 University of Montana Grizzlies and pretty much any team from the Mid Atlantic
Conference left Huntington with a loss.
What makes those seasons memorable, besides the outcomes on the field, was the atmosphere in the stands.
Now don’t get me wrong, Herd fans have shown up well
this season. Just over 28,500 fans, on average, have filled the
Joan in the Herd’s four home games this season (compared
to 28,673 the last time Marshall had an undefeated team).
The student section and the band have been phenomenal, the

slow-motion wave is priceless.
However, I’m challenging everyone in Huntington, including students, to show up again Saturday.
Show up a little earlier and cheer a little louder, because
I know when that happens, the Herd does some pretty special things. Like in 1997 when over 32,000 people watched
the Herd beat an 8-2 Ohio University team 27-0 Nov. 15.
Head coach Doc Holliday said it’s what his team does in
November that people remember. The same is true for the
fans.
It’s Rice, it’s the anniversary and it’s up to you to decide whether or not you want to be one of the 30,000-plus
people who honor the past and celebrate the present.
Shannon Stowers can be contacted at stowers44@
marshal.edu.

Women’s basketball prepares for a tough season
Head coach Matt Daniel
speaks to the press on Media
Day Sept. 30.
RICHARD CRANK | THE PARTHENON

THE PARTHENON
Marshall University women’s
basketball has its season
opener against 2014 WBI
semifinalist Fairfield Stags
Rhode Island at 11:30 a.m.
Friday in Kingston, Rhode
Island.
The Herd will have 16 away
games and 13 home games
this season and eight of its opponents are Conference USA
teams.
The first two games of the
season will be away games.
Head coach Matt Daniel said
he thinks having two out of
town games kicking off the
season will be hard for the
team.
“There is no question that
this schedule will test us early,
playing on the road and in
back-to-back games,” Daniel
said.

The Herd will also play in a
televised game Feb. 14 against
Western Kentucky University
in Bowling Green, Kentucky.
It will be televised on FOX
Sports Network.
Coach Daniel said he is excited for the Lady Herd to be
on national television.
“We are excited to play on
national television again,”
Daniel said. “Western Kentucky is new to our league, but
everyone knows what a tough
environment it is to play in.
(WKU coach) Michelle (ClarkHeard) does a great job, and I
expect a television game will
only boost the atmosphere.”
The Herd’s first home game
against Maryland Eastern
Shore at 1 p.m. Nov. 22, at the
Cam Henderson Center.
Student tickets are free at
the box office to students with

288833
MU SCHOOL OF NURSING
IS NURSING FOR YOU?
2 x 3.0
3 /3 /3
page designed and edited by JESSICA STARKEY| starkey33@marshall.edu
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SANDY YORK

Say no to drug ads
Pharmaceutical advertisements are everywhere: magazines, televisions, on the
pen you’re writing with, the bench you’re
sitting on. It’s no surprise that the drug
industry is one of the biggest in America.
The U.S. and New Zealand are the only
two countries in the entire world that allow drug companies to advertise directly
to consumers.
We’ve all seen the ads. If it’s a television commercial, it usually depicts a
generic-looking person in a subtle state
of misery, and by the end of it everything
is rainbows and sunshine. This is using an
emotional appeal to make you think your
quality of life would be improved if you
take this drug.

It gives a skewed perception of the drug
by showcasing all the benefits without
significantly comparing them with the
possible risks, which are normally in fine
print at the bottom of the ad or spouted
off by a speed-talker at the very end of a
commercial.
The advertisements supposedly are
created in hopes of encouraging individuals with a problem to seek advice from a
medical professional. Really, ads lead to
hypochondriacs who think they need a
treatment for everything.
The only way anyone should learn
about prescription drugs is through a
medical professional who knows what
the chemical will do and who can assess

whether or not you have the symptoms
appropriate for the treatment.
Even non-prescription drugs should be
treated the same way, especially because
brands are no different from one another
when the drug is the same. Name-brand
ibuprofen is no different than the store
brand. Both are the same chemical.
Ironically, many countries without direct drug ads are much healthier than the
United States and have drastically better
healthcare.
The United States, and New Zealand
for that matter, should follow in the
rest of the world’s footsteps and ban
direct-to-consumer
pharmaceutical
advertisements.

FACULTY ADVISOR
sandy.york@marshall.edu

CONTACT US: 109 Communications Bldg.|Marshall University|One John Marshall Drive
Huntington, West Virginia 25755|parthenon@marshall.edu|@MUParthenon

THE FIRST
AMENDMENT

The Constitution of the
United States of America

Congress shall make no law respecting an establishment of
religion, or prohibiting the free exercise thereof; or abridging the
freedom of speech, or of the press; or the right of the people to
peaceably assemble; and to petition the Government for a redress
of grievances.

BE HERD: GUIDELINES FOR SENDING LETTERS TO THE EDITOR
Please keep letters to the
editor at 300 words or fewer.
They must be saved in Microsoft Word and sent as
an attachment. Longer letters may be used as guest
columns at the editor’s discretion. Guest column status will
not be given at the author’s
request. All letters must be
signed and include an address or phone number for
confirmation. Letters may be
edited for grammar, libelous
statements, available space
or factual errors. Compelling

letters that are posted on The
Parthenon website, www.
marshallparthenon.com, can
be printed at the discretion of
the editors.
The opinions expressed
in the columns and letters
do not necessarily represent the views of The
Parthenon staff.
Please send news releases
to the editors at parthenon@marshall.edu. Please
keep in mind, letters are
printed based on timeliness,
newsworthiness and space.

SCREENSHOT VIA YOUTUBE

This ad for Breo Ellipta, a drug that helps people with COPD breath easier, is similar to other drug ads in America, one of the only countries
to allow advertising for drugs.

Column

Three cheers for 2-D

Column

Has Instagram changed our
perception of reality?
By BRI SHELTON

THE PARTHENON
Many of us like to pretend
the era of Myspace and embarrassing profile pictures never
happened.
We all took those selfies
with duck faces, peace signs
and sometimes facial expressions of our own creation. Back
then, photo filters didn’t exist
and everyone was using digital
cameras to upload to the site. In
other words, we all looked like
we did on an everyday basis,
minus the weird poses.
Nowadays, Instagram and
other similar photo apps have
changed the way we view our
everyday photography. There
are so many different edits
to use to enhance the way we
look or how nature can be perceived to our followers. It’s rare
for us to post a picture to any
social media site without editing them in some way from
the original version. Or, if we
choose to be brave, we often
hashtag the photo with #NoFilter, so everyone knows the
photo is the real deal.
Has this photography asset
changed our perception of reality? Can we no longer trust
people are uploading what the
Eiffel Tower or Statue of Liberty
actually look like? Or should we
always assume there’s been

some type of edit done to every
picture from now on? It seems
to me that we would actually
have to see these monuments,
sunsets and celebrities in person to know what they actually
appear to be, because filters
can be deceiving.
Before Instagram, all the pictures on Facebook and Twitter
were reality. The way we looked
in our profile pictures was how
we looked in real life. This is
no longer the case. Because of
smartphone features and photo
apps, we have the power to
beautify ourselves to meet social standards and appeal more
to the notion everyone must
look perfect at all times.
Why must we live up to that
standard though? Before these
features were invented, everyone was perfectly fine posting
pictures with their acne flairups, bad lighting and other
imperfect attributes.
There’s nothing wrong or
degrading about posting photos without utilizing those
filters. It’s perfectly acceptable
not to look our best in every
single snapshot. We’re all human after all, and pictures of
our generation should reflect
that.
Bri Shelton can be contacted at shelton76@live.
marshall.edu.

SCREENSHOT VIA WARNER BROS. UK YOUTUBE

Anne Hathaway as Dr. Brand in Christopher Nolan’s “Interstellar.” The movie, as opposed to many current movies of its type, is not offered in
3-D.

‘Interstellar’ breaks the mold, for the better
By TAYLOR STUCK

MANAGING EDITOR
Let me preface this by saying if you
haven’t seen “Interstellar” yet, you need
to. Make that your Saturday night or Sunday plan. It is a must. Also, there aren’t any
spoilers in this. I’m not that girl.
I saw “Interstellar” Sunday with my
boyfriend. Walking up to the theater, my
boyfriend told me to get tickets for the 3-D
showing if it was available. To our surprise,
it was not showing in 3-D. We both just assumed a movie – a space movie, no less
– would be shown in 3-D, the new trend in
movies. Last year’s award-winning space
movie “Gravity” is just one example.
I was surprised, but thankful.
I hate 3-D movies. The first one I saw was
“Coraline” in 2009. I went with a friend
and I remember being super excited. I had
high hopes for the 3-D picture. I wanted to
be immersed into the world Coraline discovers. I left the theater with a few cheap
thrills (the needle coming at me) and $11
poorer. I was looking for IMAX in a regular
theater, and you just can’t do that.

It’s been around for a while. I can remember seeing 3-D movies while at Disney
World (maybe why I am so underwhelmed
by regular 3-D movies). As the technology got cheaper, it got easier for theaters
to show 3-D movies, hence studios started
making them more.
The issue is directors and producers
aren’t making 3-D films. It feels contrived.
It feels like the movie is made, then they
sit back and decide how to put 3-D effects
in the movie.
If I am paying $12 for a movie, the
effects better enhance my viewing experience, not distract. But distract they do. You
have these silly glasses, for one. If you are
like me, you aren’t used to wearing glasses
and you can see the rim the entire movie.
Or, if you wear glasses, you then have to
struggle with wearing them over your
glasses or trying to figure out a way to see.
Then the actual effects themselves either
come at you, shocking you, or they are just
flat. I don’t understand how something designed to make things pop makes it flatter,
but it does.

page designed and edited by TAYLOR STUCK | stuck7@marshall.edu

Christopher Nolan, director of “Interstellar,” said during a CinemaCon lunch
in his honor he shot more on IMAX cameras than ever before, but although he’s
in favor of new technologies, he’s hesitant to adapt or use anything before it’s
time tested. In regards to 3-D, Nolan
praised Baz Luhrman for “The Great
Gatsby,” but said as far as the technology,
“Just as stadium seating isn’t the best
thing a comedy, 3-D isn’t the best for a
shared audience,” according to a Variety
article.
If the masterpiece that is “Interstellar”
were in 3-D, it would have taken away
from the beauty of the film. The combination of cinematography and music was
enough to move me to tears multiple
times. I didn’t need to be drawn into the
movie with 3-D. It took me there itself.
My hope is we are over the fad of 3-D
movies and we start to move on. Let’s
just accept the fact it doesn’t work. “Interstellar” is proof it’s not needed.
Taylor Stuck can be contacted at
stuck7@marshall.edu.
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PIZZA HUT'S
REVAMP:
AP FOOD INDUSTRY WRITER
Pizza Hut is letting customers play mad
scientist, giving them the freedom to make
pies with honey Sriracha sauce or add curry
flavor to the crusts.
The reworked menu is one of several major moves at old-standby restaurant chains,
including Red Lobster and Olive Garden, as
they try to adjust to changing tastes. Many
customers, especially millennials, have
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turned their backs on chain restaurants
and are demanding more variety, exotic flavors and higher-quality food.
Pizza Hut's atypical flavors and new
ingredients are part of a menu overhaul announced Monday set to hit stores Nov. 19.
Executives are hoping the revamp — which
includes an updated logo and more relaxed
uniforms for workers — will be the trick
that finally jumpstarts sales.
Pizza Hut, which is owned by Louisville,

Kentucky-based Yum Brands Inc. and based
in Plano, Texas, has reported sales declines
for eight straight quarters at established locations, even as rivals Domino's and Papa
John's have enjoyed gains.
To regain its footing, Pizza Hut is turning
to a growing trend in the industry: giving
people greater flexibility to tailor orders
exactly to their tastes. The popularity of
places like Chipotle that let people select
toppings has prompted a variety of chains
to play up their own customization options.
In the pizza business, competition is also
increasing from fast-growing chains like
Blaze Pizza, which touts fresh ingredients
and cook pizzas to order right in front of
customers. Chipotle itself it testing a pizzeria called Pizzeria Locale.
Even McDonald's, whose consistency
helped make it the king of fast food, is testing a format in California that lets people
build their own burgers by picking the bun,
patty and toppings they want.
Pizza Hut is still keeping its most popular
pies on the menu, such as the Meat Lover's
and Veggie Lover's, while adding 11 new
specialty pizzas and a section of "Skinny"
pies that are lower in calories. But for

In 2010, the FCC embraced the concept
in a rule. But last January, a federal appeals
court struck down the regulation because
the court said the FCC didn't technically
have the legal authority to tell broadband
providers how to manage their networks.
The uncertainty has prompted the
public to file some 3.7 million comments
with the FCC — more than double the
number filed after Janet Jackson's infamous wardrobe malfunction at the 2004
Super Bowl.
On Monday, Obama waded into the fray
and gave a major boost to Internet activists by saying the FCC should explicitly
ban any "paid prioritization" on the Internet. Obama also suggested that the
FCC reclassify consumer broadband as a
public utility under the 1934 Communications Act so there's no legal ambiguity.
That would mean the Internet would be
regulated more heavily in the way phone
service is.
"It is common sense that the same philosophy should guide any service that is
based on the transmission of information
— whether a phone call, or a packet of
data," Obama said.
This approach is exactly what industry lobbyists have spent months fighting
against. While Internet providers say they
support the concept of an open Internet,
they want flexibility to think up new ways
to package and sell Internet services.
And, given the billions of dollars spent to
improve network infrastructure, some officials say it's only fair to make data hogs
like Netflix bear some of the costs of handling heavy traffic.
AT&T on Monday threatened legal action if the FCC adopted Obama's plan,
while Comcast Corp. said reclassifying
broadband regulation would be "a radical
reversal that would harm investment and
innovation, as today's immediate stock
market reaction demonstrates." Similar
statements were released by Time Warner
Cable Inc., Cox Communications and several industry groups including CTIA-The
Wireless Association, USTelecom, the Telecommunications Industry Association and
Broadband for America.

Many Republicans including House
Speaker John Boehner, R-Ohio, and Senate
GOP Leader Mitch McConnell of Kentucky
sided with industry in denouncing the
plan as government overreach.
"'Net Neutrality' is Obamacare for the
Internet," Sen. Ted Cruz, R-Texas, a tea
party favorite, declared on Twitter. "The
Internet should not operate at the speed of
government."
The Internet Association, which represents many content providers like
Netflix, Twitter, eBay and Google, applauded Obama's proposal.
On Monday, as the Standard & Poor's
500 index edged up slightly, stock prices
fell for big cable companies, including
Time Warner Cable, Comcast, Cablevision
and Charter Communications.
FCC Chairman Tom Wheeler, a former
industry lobbyist and venture capitalist,
has said he is open to using a "hybrid" approach that would draw from both Title
II of the 1934 law and the 1996 Telecommunications Act. On Monday, Wheeler said
he welcomed the president's comments,
but suggested that his proposal was easier
said than done.
"The more deeply we examined the issues around the various legal options,
the more it has become plain that there
is more work to do," Wheeler said. "The
reclassification and hybrid approaches before us raise substantive legal questions.
We found we would need more time to
examine these to ensure that whatever approach is taken, it can withstand any legal
challenges it may face."
The FCC isn't under a deadline to make
a decision.
The president's statement all but guarantees that the major cable companies
will spend the next few months trying to
encourage Congress to step in to protect
their interests. Still, Internet activists are
hoping that Obama's position will go a
long way, even as his popularity among his
party has waned.
"When the leader of the free world says
the Internet should remain free, that's a
game changer," said Sen. Edward Markey,
D-Mass.

Curry crusts,
balsamic drizzle
By CANDICE CHOI

|

people who like to design their
own, it's giving them yet more
ways to do so at no extra cost.
For the base sauce, people
will be able pick from six options, including marinara,
garlic parmesan and honey Sriracha. They can also add swirl
of flavor to their pies, picking
from four "drizzles" including
balsamic and buffalo.
And they'll be able to brush
pie crusts with one of 10 flavors, including salted pretzel
and fiery red pepper. Two of
the crust flavors will be updated regularly, with "Ginger
Boom Boom" and "Curried
Away" being the first limitedtime offerings.
Carrie Walsh, Pizza Hut's
chief marketing officer, said she
expects the majority of customers to take advantage of the

new options, even if it's just requesting a parmesan crust on a
Meat Lover's pie.
The chain is also adding
more toppings, including banana peppers, cherry peppers
and spinach. Standard toppings
are also being renamed to make
them more appealing; black olives, for instance, will be called
"Mediterranean black olives"
and red onions will be renamed
"fresh red onions," although the
ingredients are the same.
The chain's famous red roof
logo will be also tweaked so
that it's white against a swirling red circle. And worker
uniforms will switch to jeans
and T-shirt, rather than a polo
shirt with black pants.
"It's a signal to America
there's a big change at Pizza
Hut," Walsh said.

Meryl Streep,
Stevie Wonder
Obama calls for tougher get Medal of
Internet regulation
Freedom
By ANNE FLAHERTY

ASSOCIATED PRESS
President Barack Obama on Monday
embraced a radical change in how the government treats Internet service, coming
down on the side of consumer activists
who fear slower download speeds and
higher costs but angering Republicans and
the nation's cable giants who say the plan
would kill jobs.
Obama called on the Federal Communications Commission to more
heavily regulate Internet providers and
treat broadband much as it would any
other public utility. He said the FCC should
explicitly prohibit Internet providers like
Verizon and AT&T from charging data
hogs like Netflix extra to move their content more quickly. The announcement sent
cable stocks tumbling.
The FCC, an independent regulatory
body led by political appointees, is nearing
a decision on whether broadband providers should be allowed to cut deals with the
content providers but is stumbling over
the legal complexities.
"We are stunned the president would
abandon the longstanding, bipartisan
policy of lightly regulating the Internet
and calling for extreme" regulation, said
Michael Powell, president and CEO of the
National Cable and Telecommunications
Association, the primary lobbying arm of
the cable industry, which supplies much of
the nation's Internet access.
This "tectonic shift in national policy, should
it be adopted, would create devastating results," added Powell, who chaired the FCC
during the Bush administration until 2005.
Consumer groups and content providers
hailed Obama's move, with Netflix posting to its Facebook page that "consumers
should pick winners and losers on the Internet, not broadband gatekeepers."
"Net neutrality" is the idea that Internet
service providers shouldn't block, slow
or manipulate data moving across its networks. As long as content isn't against the
law, such as child pornography or pirated
music, a file or video posted on one site will
load generally at the same speed as a similarly sized file or video on another site.

THREE SISTERS

Continued from page 1
makes it more relatable to the
public.
“It’s reality,” Toderic said.
“There is comedy in the sadness, in everyday life. In our
lives, someone dies, and you
end up laughing at the good
times. And it’s not all bad, but
that is real.”
John Marks plays Baron
Tuzenbach, a lieutenant in
the army who is dissatisfied
with his life as Russian royalty.
He desires a life that involves
working for something he
wants. Tuzenbach is an optimistic character who takes
action to get what he wants
out of life.
The biggest struggle between the actors in the play
and the characters they are
portraying, is the age difference. Marks found a way to

break down the idea of the
character to make him more
relatable.
“It’s the hardest thing I’ve
done, and I still think that we’ll
close the show and none of us
will feel that we did as much
work as we wanted to,” Marks
said, “But the best thing I’ve
found is to break down what
that person wants and what’s
keeping them from getting
that, and giving yourself, psychologically, the desire while
you’re doing it.”
“The Three Sisters” director Lenny Banovez is from
New York, where he runs his
own theater company. The
young director got involved
in the Marshall theater program when he worked with
Jack Cirillo, the director of the
program.
Banovez said he was very
excited when offered the opportunity to direct “The Three

Sisters,” which has some of the
most complicated characters
for actors to capture. Banovez
thinks very highly of the Marshall theatre program, calling
it the jewel of West Virginia.
Several of the student actors have found it refreshing
to work with a director who
has the much passion, positivity and vision he puts into his
work.
“His passion for making theatre and being an artist makes
all of us passionate about making theatre and being artists,
because a lot of people don’t
really see theatre as being
art,” Toderic said. “But doing a
show like this, where you can
be a portal to another world,
people will sit down and be
sucked into a day in the life of
these people.”
Shalee Rogney can be contacted at rogney@marshall.
edu.
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Continued from page 1
Stalnaker also said the
event this year is a much
larger than last year’s, and
he hopes the turnout represents that.
“Last year, we had a
small table with free hot
chocolate in commemorative cups, but this year
it’s a much bigger event,”
Stalnaker said. “We really
wanted it to be more of an
appreciation and a thank
you form MU students to
all veterans. That is why we
included the military appreciation board and will
have it out in the plaza all
week. We thought it would
be an amazing visual of the
thanks given.”
Zach Wright can be contacted at wright283@
marshall.edu.

By JOSH LEDERMAN

ASSOCIATED PRESS
Meryl Streep, Stevie Wonder and Tom Brokaw are
among the latest Americans
tapped to receive the Presidential Medal of Freedom,
President Barack Obama announced Tuesday.
The performers and former NBC anchor will join 16
others at the White House
on Nov. 24 for a ceremony
marking their achievements.
The medal is the highest
honor granted to civilians
in the U.S. and honors contributions to U.S. security,
world peace and cultural
achievement.
"From scientists who
kept America on the cutting
edge to public servants who
help write new chapters in
our American story, these
citizens have made extraordinary contributions to our
country and the world,"
Obama said in a statement
from Beijing, where the
president was traveling for
an economic summit.
Musical theater composer
Stephen Sondheim and

actress Marlo Thomas will
also receive the award. Choreographer Alvin Ailey, who
died in 1989, will receive the
medal posthumously. So will
former Rep. Edward Roybal
of California, who founded
the Congressional Hispanic
Caucus.
Those being honored
include slain civil rights
activists James Chaney, Andrew Goodman and Michael
Schwerner, who were killed
during their work in an historic voter registration effort
in Mississippi in 1964.
Rep. John Dingell of Michigan, the longest-serving
congressman in American
history, will receive the
award, as will Ethel Kennedy, the widow of former
Sen. Robert Kennedy. Native American activist Suzan
Harjo and former Reps. Abner Mikva of Illinois and
Patsy Takemoto Mink of Hawaii are also on the list.
Other recipients include
author Isabel Allende, scientist Mildred Dresselhaus,
golfer Charles Sifford and
economist Robert Solow.
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Humans of Huntington
By EMILY RICE | THE PARTHENON

What was the
happiest moment
of your life?

The Avett
Brothers
to take
Big Sandy
Arena

A GLIMPSE INTO THE LIVES OF THE CITY'S STRANGERS

Probably when I got Onyx here. It
will be two years ago in October.
We’re waiting on his mom here, so
he’s about to get real excited.
By KELLY PATE

THE PARTHENON
The Avett Brothers is set to rock the Big
Sandy Superstore Arena 8 p.m. April 16.
Advance tickets go on sale 10 a.m. Friday.
Prices are $39.50 in advance and $45.00
the day of the show.
The Avett Brothers are an American
band from Concord, North Carolina. Their
sound intertwines folk, bluegrass, rock
and country music to create a sound that
is distinctly their own. Bands like Old Crow
Medicine Show, Nirvana and Faith No More
hugely influenced their sound, according to
an American Songwriter article.
“The Avett Brothers were formed by
brothers Scott and Seth Avett,” according
to the Grammy Awards website. “The pair
began making music at an early age and
got their musical start as members of the

rock band Nemo. The Avett’s subsequently
parted ways with Nemo in 2000 to devote
their time to the Avett Brothers.”
Jennifer Sturgeon, event manager at Big
Sandy Superstore Arena, said college students will enjoy the band.
“Marshall students will love this concert,” Sturgeon said. “It seems like The
Avett Brothers always do well with shows
around college campuses. Their music appeals to a lot of different people.”
Sophomore Nick Wright, psychology
major, said he will definitely be buying advance tickets and going to the concert.
“The Avett Brothers were the first concert I ever went to, so I would not miss this
show,” Wright said. “I have listened to the
Avett Brothers for so many years. If it was
not for their influence, I would not be the
musician I am today.”
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Sturgeon said this is the second time
The Avett Brothers have played the Big
Sandy arena. The last time they were here
was in 2010 with Grace Potter and the
Nocturnals.
Since then, The Avett Brothers’ album
“The Carpenter” was nominated for Best
Americana Album at the 55th annual
Grammy Awards in 2013. They have since
released their album “Magpie and the Dandelion,” and are now recording an album
due for release in spring 2015.
Tickets may be purchased at the Big
Sandy Superstore box office at 1 Center Plaza, Huntington, or online from
Ticketmaster.
Everyone must have a ticket to attend,
regardless of age.
Kelly Pate can be contacted at
pate20@marshall.edu.

